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Welcome To
Ageism Awareness
Training


Presenter Notes
Presentation Notes

Shifting our Mindsets takes time and work – 
            Just getting the conversation and thoughts started today!!!



AGENDA
Introduction
Video
Discussion
Next Steps
Resources
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How do you view aging?

Perceptions Growing Older | 5_.

pessimism, weakness, fear,

Of Ag i n g sadness, loneliness, regret

Growing Bolder

optimism, adventure,
opportunity, friendship,
health, purpose, passion
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AGEISM

AWARENESS DAY

Ageism refers to stereotypes (how we think), prejudice (how we feel),
and discrimination (how we act) toward others or ourselves based on

age. It negatively impacts our health and well-being, our financial security,
and the economy. Ageism exists in many forms and influences everything

from personal interactions to public policy and impacts us at every age.
C


Presenter Notes
Presentation Notes
Centralina AAA decided to launch this training in response to the first annual Ageism Awareness Day campaign led by ASA.
	Even though the “Awareness Day” has passed for this year, we can combat ageism year-round! 


* Personal or Interpersonal
« Reaction when behind an older driver.
« “OK, Boomer.”
* Institutional
Ty pes Of * Rules, policies, and practices that
Ageism discriminate based on age.
* An agency ‘encourage’ retirement at 65
* Health screenings (mammogram, PSA)
« Media portrayal of seniors
* Intentional
« Scams that target older adults.
* Unintentional
* “You look good for your age.”
* “I'm having a ‘senior moment.”

Ageism can be
found in every facet
of our society.
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Mammograms - U.S. Preventive Services Task Force (USPSTF) guidelines recommend a mammogram every two years for women ages 50 to 75 with an average risk of developing breast cancer. For older women, the USPSTF said there isn't enough evidence of the potential risks and benefits of mammography on which to base a recommendation.

Although breast cancer is a leading cause of death in older women, women over 75 haven't been included in studies of mammography. However, there is evidence that most breast cancers detected in older women are relatively slow growing and easily treated. While a mammogram performed today might detect a cancer that would not spread or metastasize for several years, the percentage of women who survive to that point decreases with each passing year. 


Prostate Exams (PSA)
Expert guidelines don't recommend PSA screening in men 70 and older. Because of their more limited lifespan, these men are less likely to benefit from early detection of low-risk cancer. One reason is that there may be simply less time for the condition to become life threatening in most men. 
– Harvard Health Publishing


THE CONSEQUENCES OF AGEISM

Age-prejudice is associated with consequential and compounding harms for older adults. Among other impacts, ageism

is correlared with:

» &0 T oD

"l |

Poorer medical Employment Significant Increased social Environmental Elder
and mental discrimination monetary isolation and stressors abuse
health outcomes losses loneliness

-Source: National Center on Elder Abuse



EH

According to the World People with more positive
Health Organization, 1in 2 self-perceptions of aging
people worldwide are live 7.5 years longer than
ageist against older those with less positive
people. perceptions.

Source: Ageism Awareness Day | American Society on Aging

Ageism is estimated to cost
billions annually in the U.S.
from age discrimination
and unnecessary
healthcare costs.
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Presentation Notes
Spread awareness  - Use our Social Media & Email Toolkit for inspiration and sample posts.
Share facts about ageism that are relevant to your audience. Follow ASA as we post facts, or for inspiration, read our fact sheet. 
Reach out to local media, and government officials using our press release template and sample proclamation.


https://www.asaging.org/ageism-awareness

What is old Video
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Presenter Notes
Presentation Notes
Marketing—fighting aging
	REFRAMING AGING
“You don’t look your age”
Television Shows – aloof older adult
“Senior Moment”
Physicians – “good for your age”
	pain or other symptoms discounted because patient is older
	insurance – doesn’t screen for breast cancer past XXX age


Reframing Aging

* Long-term social change movement to
improve the public’s understanding of what
aging means and the many ways older
people contribute to our society.

» Advocate for a society that respects and
values people of all ages.

» Counters Ageism by changing how we talk
about aging.

AGEISM

AWARENESS DAY

@ #TalkAboutAgeism www.reframingaqing.org
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http://www.reframingaging.org/

2021 AARP & Frameworks
Institute Research Study

* Yearlong, research study to better understand the effects

of images on public perceptions of aging and older
people.

e Research findings informed a set of six recommendations
for how to use images to counter negative stereotypes:

Frameworks Institute with AARP


https://www.aarp.org/content/dam/aarp/research/surveys_statistics/life-leisure/2022/aging-media-representation-recommendations-report.doi.10.26419-2Fres.00546.001.pdf

.

C

2021 AARP & Frameworks Research Recommendations

1. When depicting older people with limited mobility, use images in which they are
participating in activities or engaged with others.

2. When showing older people using technology, show images that signal comfort and
competence.

3. In most cases, avoid images of “super seniors.”

4. Use images of older people in workplace settings to help people see them as active
contributors to their communities.

5. Use images that depict older people in positive settings and engaged in positive activities.

6. When possible, select images based on your target audience.

Frameworks Institute with AARP
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Thoughts or Responses??


Q CENTRALINA
Area Agency on Aging

Discussion: Share one (or
more) ageist thoughts,
feelings, or actions you’ve
observed or experienced.
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Buddy-up with a partner
	Discuss what you’ve seen/felt/thought
	ONLY share what you’re comfortable sharing!


ASA'’s Steps to Get Involved

Share Ageism Awareness Day with your networks.
« Use ASA's for inspiration.

Share facts about ageism that are relevant to your audience.
« ASA's Is a great place to start.

wii You're never

too old for

Share stories to shed light on ways we can be % L anything! 5y
more age-inclusive in our lives and careers. -



https://www.asaging.org/AAD-toolkit
https://www.asaging.org/sites/default/files/2024-08/Ageism%20Fact%20Sheet%20-%20Ageism%20Awareness%20Day_0.pdf

ASA'’s Steps to Get Involved

Reach out to local media and government officials using
ASA's and

Share your Ageism Awareness Day activities with your
network annually on October 9t" each year!

Continue to #TalkAboutAgeism all year long to bring attention
to ageism in our society.


https://www.asaging.org/sites/default/files/2024-08/Press%20Release%20-%20Ageism%20Awareness%20Day.docx
https://www.asaging.org/sites/default/files/2024-08/Sample%20Proclamation%20-%20Ageism%20Awareness%20Day_0.docx

AGEISM

AWAREN ESE- DAY
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Presentation Notes
INDIVIDUAL – I’m going to stop making jokes about old age. 

EMPLOYEE – Share this information with co-workers and start a conversation about how we frame ageing at our workplace. OR 
	--Host a presentation for employees, volunteers – anyone!
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Take-aways
& Questions
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RESOURCES

American Society on Aging (ASA)

e  https://www.asaging.org/ageism-awareness - Ageism Awareness Day Toolkit includes press releases,
fact sheet, and 100t day of school alternatives.

American Association of Retired Persons (AARP)

e Quiz-Age Discrimination Law — test your knowledge.

e Age Discrimination Costs the Economy Billions - Bias against older workers cost the U.S. economy an
estimated $850 billion in 2018.

e 10 Facts About Age Discrimination in the Workplace

American Planning Association (APA)
e Finding Solutions for Older Adults to Age in Grace (planning.org) Planning Magazine Feb. 2024

American Psychological Association
e NewConceptof Aging (apa.org) — Monitor Mar 2023, Vol.54 No.2. Psychologists are examining the age

discrimination that pervades American culture and helping people to reimagine healthier relationships
with their older selves.
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https://www.asaging.org/ageism-awareness
https://www.asaging.org/ageism-awareness
https://www.aarp.org/work/age-discrimination/quiz/?cmp=KNC-DMP-WJ-WJ-AgeDiscrimination-Quizzes-NonBrand-60787-Bing-AGEDISCRIM-AgeDiscriminationatWorkplace-NonBrand&gclid=45c586a90e6e1a9afbd5e040df17f323&gclsrc=3p.ds&msclkid=45c586a90e6e1a9afbd5e040df17f323&utm_source=bing&utm_medium=cpc&utm_campaign=WJ-AgeDiscrimination-Quizzes-NonBrand&utm_term=employment%20discrimination&utm_content=Age%20Discrimination%20Quiz
https://www.aarp.org/politics-society/advocacy/info-2020/age-discrimination-economic-impact.html?msockid=18f940b2cefe60131e2f53cfcfe961d4
https://www.aarp.org/work/age-discrimination/facts-in-the-workplace/?msockid=18f940b2cefe60131e2f53cfcfe961d4
https://www.planning.org/planning/2024/feb/finding-solutions-for-older-adults-to-age-in-grace/
https://www.apa.org/monitor/2023/03/cover-new-concept-of-aging

RESOURCES

Changing the Narrative
e Ageism in Healthcare: Challenges & Responses - patient-provider sample interactions

Frameworks Institute with AARP

e Reframing Aging Through Images: Recommendations from Research —images of older adults in the
media perpetuate ageism, or fail to represent elders at all. This report contains several
recommendations outlining how a more intentional use of images can reduce ageism.

Harvard University Project Implicit

e Take aTest (harvard.edu) - Curious about whether you hold implicit biases about age and aging? At this
site, you’ll receive instructions and be able to take a brief computerized test that measures implicit
bias based on age.

National Center on Elder Abuse - NCEA ResearchBrief Ageism.pdf

World Health Organization
e Global Campaign to Combat Ageism - Toolkit (who.int)

Videos - AARP’s Millennials - What Old Looks Like — Disrupt Aging
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https://www.asaging.org/ageism-awareness
https://changingthenarrativeco.org/wp-content/uploads/2023/08/Changing-the-Narrative-Ageism-in-Healthcare-Challenges-Responses.pdf
https://www.aarp.org/content/dam/aarp/research/surveys_statistics/life-leisure/2022/aging-media-representation-recommendations-report.doi.10.26419-2Fres.00546.001.pdf
https://implicit.harvard.edu/implicit/takeatest.html
https://pfs2.acl.gov/strapib/assets/NCEA_RB_Ageism_d9aa45c5fb.pdf
https://www.who.int/publications/m/item/global-campaign-to-combat-ageism-toolkit
https://www.youtube.com/watch?v=lYdNjrUs4NM

THANK YOU

704-372-2416 | info@centralina.org | 10735 David Taylor Drive,
Suite 250, Charlotte, NC 28262 | www.centralina.org




	February 4, 2025
	Slide Number 2
	Slide Number 3
	Perceptions of Aging
	Slide Number 5
	Types of Ageism
	Slide Number 7
	Slide Number 8
	What is old Video
	Slide Number 10
	Reframing Aging
	2021 AARP & Frameworks�Institute Research Study
	2021 AARP & Frameworks Research Recommendations
	Slide Number 14
	ASA’s Steps to Get Involved
	ASA’s Steps to Get Involved
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21

